Family and Consumer Resource Management

Mrs. Libbert
Course Rationale:  To assist Missouri citizens in creating stable families, performance competencies in the Family and Consumer Resource Management course enable students to:  a.)  construct meaning through interpreting family values, needs, and wants; b.) communicate effectively with family members and agencies that provide consumer products and services; c.) solve problems that impact family  resource management; and d.) make decisions that contribute to economic stability and quality of life for families.
Topics covered in this course include:

· Assuming leadership roles as responsible family members and citizens

· Assessing individual, family, and community resources

· Developing employment skills

· Analyzing the role of the consumer

· Planning for financial security

· Demonstrating management of individual and family resources (includes food, clothing, shelter, health/dependent care, leisure, and transportation)
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Supplies needed (Daily)

· 1” binder with 10 divider tabs and loose leaf paper
· Pen/pencil
· CREATIVITY AND PARTICIPATION!
· Additional supplies may be needed on a project to project basis.

Grade is Based on:

· In-class activities and discussion (participation)

· Labs

· homework

· Projects

· Tests

